
WSHA COVID-19 Meeting with State Leaders
Every other Monday 3:00 – 4:30pm 

May  3, 2021 



Agenda
• Vaccine Update – Michele Roberts, DOH

• Epi Report & COVID-19 Update – Dr. Bob Lutz, DOH

• Addressing Vaccine Hesitancy – Liz Perez & Greg Endler, DOH

• End of 2021 Legislative Session – Zosia Stanley, WSHA



Vaccine Update
Michele Roberts, DOH 



Epi Report & COVID-19 Update
Dr. Bob Lutz, DOH 



WSHA Leadership  
May 03, 2021
Bob Lutz



data from WDRS through April 15, 
the best estimate for the 
reproductive number( Re) in 
Washington on April 02 was 1.82, 
previously 1.72 (orange – “behavior-
& variant) & 1.32, previously 1.29 
(green – “immunity-adjusted”)



total cases (confirmed & probable) –
404,709; Δ 9397; 1342/d (1212/d)

total hospitalizations –
22,223 Δ378; 54 (56.1/d)

total deaths – 5499; Δ 65

*IR – 250.8/100,000/2wks
(217.5/100,000/2wks)  
*as of 05.01.2021



prevalence 0.34%*
(previously 0.28%)
*model-based

.14%





Data as of 04.14.2021

~19,269/d



data as of 04.30.2021

Washington –
250.8/100,000/2wks 
(217.5/100,000/2wks)



Clark County –
239.2/100,000/2wks 
(140/100,000/2wks)



Cowlitz County –
331.2/100,000/2wks  
370.1/100,000/2wks



Ferry County –
935.5/100,000/2wks
(140/100,000/2wks)



Franklin County -
329.7/100,000/2wks



Grant County –
272.6/100,000/2wks



King County –
245.1/100,000/2wks
(198.1/100,000/2wks)



Kitsap County  –
225.6/100,000/2wks
(160.2/100,000/2wks)



Kittitas County  –
236.8/100,000/2wks
(216/100,000/2wks)



Pierce County –
369.8/100,000/2wks
(275.5/100,000/2wks)



Snohomish County –
227.5/100,000/2wks



Spokane County –
289.5/100,000/2wks
(183.5/100,000/2wks)



Stevens County –
298.3/100,000/2wks
(219.9/100,000/2wks)



Whitman County  –
277.3/100,000/2wks
(388.3/100,000/2wks)



Yakima County –
261.8/100,000/2wks
(261/100,000/2wk)



healthcare



data as of 04.24.2021



weekly trends in COVID-like illness





WA HEALTH – 04.23.2021



WA HEALTH – 05.02.2021



variants



14,637(4%) specimens from COVID-19 cases in 
Washington State have been sequenced since 
January 2020; 12.4% during March. Variants have 
been identified in 25 counties.



(C)2015 Igor Stevanovic, all rights reserved



key points

5 of 5 syndromic indicators either decreased or remained virtually unchanged since the previous week
for the second reporting period in a row, no statistical warnings or alerts were issued. 

beginning in March 2020, the volume of visits across many care settings dropped
visit volumes may be trending back to levels more typical of care-seeking behavior 
before COVID-19
rates of visits (per 10K total) may be converging with previous years’ rates. 

*given the fluctuation in visit counts for more than a year, all comparisons should be 
interpreted with caution

within the next few months Washington could transition from the disillusionment phase to the 
reconstruction phase of the disaster recovery cycle often associated with hope & optimism
current status - extreme pandemic apathy.
rollbacks in the Healthy Washington - Roadmap to Recovery plan could have significant
behavioral health impacts on both the community and individual level, with possible increased
risk for substance use, suicidal ideation, violence, and aggression





other



monoclonal antibodies - updates

March 18, 2021
FDA revised its fact sheets on mAbs to address SARS-CoV-2 variants (B.1.1.7, B.1.351, P.1, B.1.427/B.1.429, and B.1.526) 

April 13, 2021
REGENERON reported on results of its Phase 3 prevention and treatment trials of REGEN-COV run in conjunction with the 
National Institute of Allergy and Infectious Diseases (NIAID)

-prevention trial - REGEN-COV 1,200 mg SQ decreased the risk of symptomatic infections by 81%

-treatment trial - REGEN-COV 1,200 mg IV met all primary and key secondary endpoints – reduction of progressing to symptomatic
Covid-19 by 76% after the third day; 45% reduction in duration of symptoms; 90% reduction in viral load; no ED visits/hospitalizations 

April 16, 2021
“Today, the U.S. Food and Drug Administration revoked the emergency use authorization (EUA) that allowed for the 
investigational monoclonal antibody therapy bamlanivimab, when administered alone…”

April 21, 2021
The National Institutes of Health, revised its recommendation to now encourage using one of the following anti-SARS-CoV-
2 monoclonal antibody combinations (bamlanivimab 700 mg plus etesevimab 1,400 mg; casirivimab 1,200 mg plus 
imdevimab 1,200 mg)

https://www.fda.gov/drugs/drug-safety-and-availability/fda-authorizes-revisions-fact-sheets-address-sars-cov-2-variants-monoclonal-antibody-products-under
https://gcc02.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.fda.gov%2Fmedia%2F147629%2Fdownload&data=04%7C01%7Cbob.lutz%40doh.wa.gov%7Ce3fe470c5d864ab7188008d905c2bb25%7C11d0e217264e400a8ba057dcc127d72d%7C0%7C0%7C637547156179154917%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C1000&sdata=pev6L8rXksk9I4Z1AGB8L99fqn4LwbruJ3ZbmsGvGGw%3D&reserved=0
https://www.covid19treatmentguidelines.nih.gov/anti-sars-cov-2-antibody-products/anti-sars-cov-2-monoclonal-antibodies/


monoclonal antibodies – direct order & compassionate use

https://www.phe.gov/emergency/events/COVID19/investigation-
MCM/Documents/Overview%20of%20direct%20order%20process%20Fact%20Sheet-508.pdf

compassionateuserequests@regeneron.com

https://www.phe.gov/emergency/events/COVID19/investigation-MCM/Documents/Overview%20of%20direct%20order%20process%20Fact%20Sheet-508.pdf
mailto:compassionateuserequests@regeneron.com


Washington State Department of Health is committed to providing customers with forms

and publications in appropriate alternate formats. Requests can be made by calling

800-525-0127 or by email at civil.rights@doh.wa.gov. TTY users dial 711.



Addressing Vaccine Hesitancy
Liz Perez, DOH 

Greg Endler, DOH



Last updated: May 2021
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Overcoming Hesitancy
Ed

u
ca

ti
o

n

Audience becomes 
receptive to 
getting the COVID 
Vaccine

- How vaccines work

- How COVID 
vaccines are being 
made

- How to know which 
info to trust

In
te

n
t

Audience plans
to get the vaccine 
and knows how 
the process works

- Phase Finder

- Vaccines are here; 
here’s what you 
need to know

- Address myths and 
misinformation

A
ct

io
n

Audience gets 
the recommended 
doses of a 
COVID-19 vaccine

-Gratitude

-Success Stories

-Trusted Messengers

Oct 2020-Feb 2021 Jan-June 2021 April - TBD 2021
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Overall strategy to address vaccine confidence

 Health promotion

o Provider and public outreach

o Statewide and local campaigns 
across all platforms (36+ languages)

 Communication 

o News releases

o Press briefings

 Community engagement

o Collaborative Meetings 

o Contracts & community media

Origins of vaccine hesitancy 
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Campaign Strategy

Strategy: Build receptivity, intention and action to get a COVID-19 vaccine among 

all audiences in Washington.

Priority Audiences Influencer Audiences Media Channels
• Adults 18+

• Hispanic/Latinx

• African American/Black

• Pacific Islander/Native Hawaiian

• LGTBQ+

• College Students

• Asian American

• Rural

• Disabled

• Native American/Tribal Nations

• 36 languages

• Audiences by Phase (Jan- April 15)

• Parents

• Incarcerated populations

• Pregnant people

• Doctors and 

healthcare providers

• Pharmacists

• Trusted messengers

• Systems and institutions

• Paid media

• Organic Social Media

• Community media

• Micro Paid Influencers

• Macro Influencers (large 

employers, celebrities, sports 

teams etc.)

• Expert Panels

• Media Relations

• Blogs

• Google Search

• LHJ Support/Partnerships

• Materials 

• Websites
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Key components

 Utilize trusted messengers

o Healthcare providers

o Family & friends

 Be present in-language and on 
relevant channels

 Promote social norms

o Stickers, social media 
engagement

o Tools for talking to loved ones

o Micro and macro influencers

o Transparent & public data 

 Make it easy

o Support access

o Offer reminders/prompts

o Vaccine Locator & call lines

 Be everywhere

o Engage partners, providers, 
trusted brands, etc. 

o Saturated community, 
traditional, and social media 
placements
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Current Campaign Components

 Paid media + Social media

 Private Partnerships: Starbucks, 
Seahawks, Alaska Airlines, etc.

 Monthly Webinar Series with Experts –
English and Spanish

 Direct Mail to all households

 Vaccine Provider Materials: (“I got shot  
stickers (36 languages) & vaccine site 
signage)

 Research: Ongoing Panel: ~600 
participants (Eng/Sp); Ongoing key 
informant interviews in 15 languages 
provide ongoing campaign insights, 
including thoughts on hesitancy topics

 CBO Partnerships 
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Together We Will: Gratitude

Gratitude :30 TV spot/video
English |  Spanish

https://www.youtube.com/watch?v=lAkh5paKVFc
https://www.youtube.com/watch?v=wuYgwp07Jcg
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Vaccine Locator
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Social Norms and Social Diffusion
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Up Next: Together We Will – Trusted Messengers

https://vimeo.com/537944486/61f83a6ac4

https://vimeo.com/537944486/61f83a6ac4
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Q2 Media Spend
Total GRPs: 8,998
Impressions: 539.9M
Reach/Frequency:  91%, 98x

Channel Audience

Facebook/Instagram Adults 18+ across Washington
(English & Spanish)

Community Media
Latinx
Black/African American (inc. Somali)
LGBTQI+
Asian American (Chinese, Hindi, Vietnamese, Japanese, Korean, Filipino/Tagalog)
Russian
Pacific Islander/Native Hawaiian

Languages
Spanish, Amharic, Afaan Oromo, Tigrinya, Arabic, Burmese, Cambodian- Khmer, Chinese 
(simplified), Chinese (traditional), French, German, Hindi, Japanese, Korean, Lao, Nepali, 
Português, Punjabi, Romanian, Russian, Somali, Swahili, Tagalog, Tamil, Telugu, Thai, 
Ukrainian, Urdu, Vietnamese, Korean, Lao

Twitter

Snapchat

TikTok

TV

Digital TV (OTT)

Digital Video 

Radio

Digital Audio

Banner Ads

Newspaper

Google Search

Community Media
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Campaigns:

• Vacúnate WA (Vaccinate WA)

• Difunda información correcta 
(Spread the Facts) 

• Notifica WA (WA Notify)

• Production

• Audience engagement

• Expert panels

• Paid media Paid influencer 
outreach

Statewide Media for Spanish-speaking Communities

Media Outlets:
• La Voz Newspaper
• KUNS-TV / KUNW-TV (Univision)
• Telemundo 
• Hispanavisión (Yakima County)
• Galavisión (cable)
• La Nueva 103.3 FM and 92.1 FM -

Alpha Media USA
• La raza del roroeste
• La Voz
• Tu Decides
• Our Valley Our Future
• Clark County Latino Youth 

Conference
• CAFÉ: The Community for 

Advancement of Family Education
• Tri-Cities Hispanic Chamber of 

Commerce
• Entre Hermanos
• KKMO 1360 AM - Radio El Rey
• KNTS 1680 AM - Radio Luz
• KXPA 1540 AM
• Latino Northwest 

Communications
• Rainier Avenue Radio
• Hispanic Business/Professional 

Association and Foundation 
• CIELO Project Radio Ranch
• Community 2 Community
• Centros de Servicios Comunitarios
• Familias Unidas Economy and 

Ecology Project 
• KDNA FM 91.9
• KWLN-FM
• KZLM-FM
• KZUS-FM
• KZTA-FM
• KMNA-FM
• KYXE-FM
• KDDS-FM
• KZTM-FM
• KLSY-FM
• KZHR-FM
• KZTB-FM
• KMMG-FM
• KRCW-FM
• KQFO-FM La Ley
• KQFO-Radio Existos
• La Pera (online radio)
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Sample One-pager
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Cont’d





End of Legislative Session Report Out
Zosia Stanley, WSHA



Difficult to Discharge Patients
- $2.3 million state funds - $60 per patient per day specialized dementia rate 

increase for patients discharging from acute care hospitals general

- $2.4 million state funds - $10 per patient per day specialized dementia rate 
increase

Hospital Surge Placements
- $12 million state funds - create community capacity for long-term care patients 

discharging from acute care hospitals (65 geriatric slots, 20 non-citizen slots, 120 
specialty dementia care slots)

Long-Term Psychiatric Patients
- Establishes a sustainable and feasible Medicaid rate methodology for hospitals 

providing services for patients on 90- and 180-day civil commitment orders

- $100 million in state funding to support these Medicaid rates

Budget Highlights



Standard of care/liability bill: SSB 5271

• Gives special consideration in the state standard of care law for 
relevant factors during the declared COVID-19 emergency in 
future medical malpractice lawsuits

Future health care waivers: ESSB 5178

• In a future Governor-declared statewide emergency, directs the 
Governor to review waiver of key health care laws to ensure 
hospital readiness.

– CN (new facilities, change bed capacity, dialysis stations)
– Facility licensure (premise license & hospital privileging)
– Pharmacy licensure (licensed locations & display of license)
– Provider requirements (credential due date & MA supervision)

44

WSHA Proactive Bills

Passed

Passed



Audio-Only Telemedicine: ESHB 1196
• Establishes audio-only telemedicine as a care modality for coverage and payment purposes. 

• Paid at parity to in-person services and audio-visual telemedicine. 

• Requires an established patient-provider relationship to use audio-only telemedicine, effective January 1, 
2023.

Audio-Only Telemedicine: SSB 5325
• Requires Behavioral Health Administrative Services Organizations and Managed Care Organizations to 

reimburse for telemedicine services provided to all patients regardless of age. 

CN Exemption for Psychiatric Beds: SSB 5236
• Extends the current CN exemption for psychiatric beds through June 30, 2023.

• Freestanding psychiatric hospitals may add an additional 30 beds for long-term civil commitment 
patients.

• Acute care hospitals may add unlimited beds.

WSHA Proactive Bills

Passed

Passed

Passed



The Obstacles: 
• Nursing unions – numerous objections.
• Doesn’t expand nurse workforce – what is needed is more nursing 

school slots and nurse faculty. 

What Happened This Session & Next Steps: 
• Bill did not make it through committee – lack of legislator support.
• Nurse compact work session – broad voices express support.
• Will be working during interim on our advocacy strategy – including 

how do we link this to workforce development.

The Nurse Licensure Compact: SB 5247

WSHA Proactive Bills



WSHA 2021 Legislative Summary Webcast

Wednesday, May 12, 2021 

12:00 PM - 1:00 PM 

WSHA members 
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